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BACKGROUND INFORMATION

Mission Statement
To provide a forum for the peoples of Canada and the United States to celebrate their historical
relationships while enhancing community pride, economic development and cultural awareness.

Started in 1987, FORT ERIE FESTIVALS has enjoysyeaesof growth and local impact on both sides
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Almost 200years ago.the end of The War of 1812 initiated this unusual bond. The inaugural event i
this extended friendship was the signing of "The Treaty of Ghent" which took place on Christmas EV
1814, though the message of peace would not be received until January 1815. The FRIENDSHIP R
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continuation of their friendship into the future. Helping to mark both the July 1st, 1867 birth of Cana
and the July 4th, 1776, Declaration of Independence of the United States of America, it celebrates tl
bond between the two countries that has spanned nearly 200 years of peace, in a unique relationsh
that is especially prominent along thilliagara's'q the area of Southern Ontario and Western New York
which share an international border.

Located at the east end of Lake Erie, organizers in Fort Erie, Ontario, and Buffalo, New York, annus
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host a series of exciting events over a period running from the last weekend of June until just after July

4th. The international flavour of the FRIENDSHIP FESTIVAL brings together a collection of food, Iiy
and entertainment; cultural, arts and crafts activities and a host of events for children and their exter
families. Thousands of people attend, from the Golden Horseshoe through Western New York and
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HERITAGE OF PEACE DAYS

Encouraged by the statistics related to heritage tourism, FORT ERIE FESTIVALS is piediser tihis
componentwhich was added in2012.By2 Ay 3 ol Ol (2 AG& NR2GAX 2 NJ
the formation of Canada, the intent is to-esngage existing audiencesn anticipated 70,000 fa2012¢
while targeting new family activity seekers, thereby introducing new audiences and extending the st
both sets of visitors. With the acknowledged fact that length of visitor stay contributes significantly t
the economic return a community sees from tourigiwocal, regional and internationglactivity and
supportfor this initiative from the business and greater Fort Erie community at farggew upcoming
200th Anniversary of the War of 1812. FORT ERIE FESTIVALS intends to be a frontrunner in those
heritage tourism incentives why not take your place at the head of the line right along with us by
becoming a sponsor for one or more events now!

e mi
ded

I R

A 3

y Of

Fort Erie Festivals2012Sponsorship Opportunities



BENEFITS OF PARTICIPATION

Capitalize on networking opportunities
Use the public relations forum to get closer to your customer base
Target market to Western New York and the Greater Fort Erie / Niagara Regions
Increase your foot traffic and resulting revenues
Introduce new products
Integrate your marketing and improve your image
Effectively market your business through crpsemotion
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Fort Erie Festival2012Sponsorship

Levels & Benefits

Presenting PARTNER25,000 +

Logo and hotlink on Fort Erie Festivals website
Logoin Program and Presentation Materials Exposure
Logo on Sponsor page advertisement
Festival Provided plus Sponsor providethnersin designated areas
Sampling and sales promotional boaglrort Erie or Buffalo
Logo included in all print materials
Access to dedicated corporate partnership area
Inclusion in radio promotion
Inclusion in TV promotion
20+ complimentary Partnership passes
Exclusive main stage exposure

Headline act or event presenter

All Sponsorship Opportunities are Available on a-ficshe, first served basis

FRIENDSHIP FESTIVAL Newspaper Supplement Distribution = 150,000
Daily Events Schedule Distribution = 15,@D,000
In-kind contribution opportunities are available
Contributions are tax deductible to the extent permitted by law
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Fort Erie Festival2012Sponsorship

Levels & Benefits

GOLD PARTNER10,000- $24,999

Logo and hotlink on Fort Erie Festivals website
Logoin Program and Presentation Materials Exposure
Logo on Sponsor page advertisement
Festival Provided plus Sponsor provided banner in designated areas
Sampling and sales promotional boatfort Erie or Buffalo
Logo included in all print materials
Access to dedicated corporate partnership area
Inclusion in radio promotion
Inclusion in TV promotion
10+ complimentary Partnership passes

SILVER (Unity) PARTNER $5:(8%999

Logo and hotlink on Fort Erie Festivals website
Logoin Program and Presentation Materials Exposure
Logo on Sponsor page advertisement
Festival Provided plus Sponsor provided banner in designated areas
Sample only promotional bootthFort Erie or Buffalo
Logo included in limited print materials
8 complimentary Partnership passes
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Fort Erie Festival2012Sponsorship

Levels & Benefits

BRONZE (Spirit Builder) $250$4999

Logo and hotlink on Fort Erie Festivals website
Promotionalmaterial at sponsor booth
Listing in Program and Presentation Materials Exposure
Logo on Sponsor page advertisement
Sponsor providethannersin designated areas
6 complimentary Partnership passes

Sponsor (Peace Maker)$10082499

Logo on Fort Erie Festivals website
Promotionalmaterial at sponsor booth
Listing in Program and Presentation Materials Exposure
Listing on Sponsor pagelvertisement
Sponsor provided banner in designated area
4 complimentary Partnership passes

OTHER (Friend}500- $999

Listing on Fort Erie Festivalgbsite
Listing on Sponsor page&lvertisement

Sponsor provided banner in designated area
2 complimentary Partnership passes

Fort Erie Festivals2012Sponsorship Opportunities




HoOwW TOPARTICIPATE

Become a Sponsor at a level that works for you!

Volunteer!
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putting in countless hours to make these community events the success

they are... every time!

w Encourage your employees to volunteer and make it possible for them o
do so

w Volunteer as a group and build yourhouse team morale through
engagement with your business community and patrons in a different way

w Provide inrkind supplies that support volunteer activities, like sun screer
and bug spray, or help keep them going with a food and beverage
contribution

w Provide gifts, gift certificates or coupons that can be used to show how
much those volunteer efforts are appreciated.

Involve your organization iFORTERIEFESTIVALACivities!
Santa Claus ParadeAdministrated byBridgeburg{ G F G A2y . L! |[d&)
Erie Santa Claus parade Nov 10, 2012 is looking for participants, sponsofs
and volunteers

Lottery events throughout the year help to raise funds for the Festjival
volunteers are always needed.

The Festival partners with many of the events in the area , sharing their
equipmentc tents, tables, coolers, matting. as well as sharing volunteers.
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VISITORDEMOGRAPHICS

TheCANADIANTOURISMOOMMISSIONEpOTTtS:

A
A
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TheONTARIGMINISTROFTOURISMeported in November of 2007:

A
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Ontario inbound visits rose 1.4% in 2006 to 114.8 million visits. Inbound visit growth is expected tg
continue in 2007 and 2008, up 2.3% and 1.8% respectively.

Travel from overseas origins is expected to be robust in the coming five years as strong economig
fundamentals support average annual growth of about 4.9% per year through 2011

Attending a festival or special event is the number two activity of tourists.

Sameday and overnight visitors to Niagara in 2GQ#nt $863,316,788n tourismrelatedincluding
lodging, food and beverages, transportation, entertainment and retail.
Theaverage per person spendirfgr overnight visitors in 2005 was abdbt23 Overnight visitors

from USA spent about $118 per person per night and those from other countries spent approximately

$140 per person per night.

Of the 2,088,229 overnight visitors to Niagara in 20085%(1,615,036were onpleasure trips
Over the last two years, 28.0% (6,949,250) of adult Canadians visited a fair or festival while on an
of-town, overnight pleasure trip of one or more nights.

In the past two years, of those who visited a fair or festival, 28.3% (1,964,877) reported that this
activity was the main reason for taking at least one trip in the past two years.

Fair and Festival Visitors are slightly more likely to be female (53.1%) and younger. The majority
married; level of education and household incomes ($74,722) are slightly @vevage.

Over the last two years, 43.4% (10,751,004) of adult Canadians visited a historical site, museum
gallery while on an oubf-town, overnight trip of one or more nights. Of those who visited historical
sites, museums and galleries, 29.2% (3,138,722) reported that this activity was the main reason f
taking at least one trip.
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Those who visited historical sites, museums and art galleries while on trips are more likely to patrgnize

live art performances (e.g., live theatre, live arts) and visit a wide array of educational attractions
while on trips. They seek vacation destinations that are intellectually stimulating, novel and provid
learning opportunities.

FORT ERIE FESTIVALS BOARD OF DIREOTGHHA 2

PRESIDENT DavidSevcik; Media
SECRETARY  Michelle Gagndubec/ KA f RANB Y Qa
TREASURER William Wilsong Food & Beverage
DIRECTORS Alan Annett¢ Entertainment
Scott Hauser Merchandize
Kim Cole; Event Cash Management
DewWujek¢ Volunteer & site
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Thank You to Last Years Sponsc
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